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THE PRODUCT PROPOSITION

Turn a complex category into
a clear premium offer
AURA 5.0 combines a focused portfolio, disciplined documentation, and partner-ready 
presentation.

PRODUCT Eight featured compounds organized around clear research 
territories

QUALITY Lot-specific evidence and documentation support professional 
due diligence

PRESENTATION A premium visual system makes the portfolio easier to 
understand and present

PARTNERSHIP Sales tools and launch support help qualified partners build 
responsibly

RESEARCH USE ONLY

Not for human or veterinary use. 
Verify each lot, claim, and market 
requirement before sale or 
distribution.
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MARKET ENTRY POINTS

Five themes make AURA 5.0 easy to navigate
These themes organize buyer interest and scientific education; they are not treatment or outcome claims.

Athletic
performance

Performance, resilience, 
and recovery research

Beauty &
wellness

Skin, collagen, and matrix 
biology

Healthy weight
management

Appetite, metabolism, and 
body-composition research

Energy &
vitality

Mitochondrial and cellular-
energy research

Healthy
aging

Repair, adaptation, and 
longevity research
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PRODUCT PORTFOLIO

Eight compounds. One focused commercial 
range.

METABOLIC

Retatrutide
Tesamorelin

REGENERATIVE

GHK-Cu
BPC-157

PERFORMANCE

MOTS-c
TB-500

INFLAMMATION

KPV
BPC-157

CELLULAR ENERGY

NAD+
MOTS-c

SKIN BIOLOGY

GHK-Cu
KPV

FOCUSED BY DESIGN

Simple enough to explain. Broad 
enough to serve multiple research 
conversations. Verify every lot 
against its current specification and 
release documentation.
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PRODUCT FORMAT

Premium vial-and-tube presentation elevates 
every SKU

VIAL FORMAT

Clear research vial

Lyophilized material

PROTECTIVE TUBE

Navy tube
Concept housing

LOT IDENTITY

SKU + lot pairing
Match to records

DOCUMENTS

COA + release data

Lot-specific review

STORAGE

Label-led conditions

Cold chain if required

SKU CONFIGURATION

Confirm per SKU
Format varies

CONCEPT PACKAGING

The visual system is a sales 
concept. Final vial, fill, tube, 
label, storage, and 
documentation details are 
confirmed by SKU and lot.
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PLANNED PRODUCT TYPES  ·  METABOLIC RESEARCH

Two products open the metabolic 
research conversation
Retatrutide and Tesamorelin have distinct scientific and regulatory contexts. Verify 
each SKU and lot.

RETATRUTIDE Investigational triple agonist spanning GIP, GLP-1, and 
glucagon pathways

TESAMORELIN Synthetic GHRH analog with established, indication-specific 
clinical context

BUYER FIT Metabolism, body-composition, and endocrine-pathway 
research programs

SELL WITH Lot identity, COA, storage requirements, and market-specific 
claim review

RESEARCH USE ONLY

Confirm product format, 
concentration, lot records, storage, 
and local market status before sale.

PRODUCT SALES  ·  AURA 5.0  ·  RESEARCH USE ONLY 06



PLANNED PRODUCT TYPES  ·  PERFORMANCE & ENERGY

MOTS-c and NAD+ connect performance with cellular energy

MOTS-c Mitochondrial peptide for metabolism 
and exercise models

NAD+ Redox coenzyme for energy-transfer and 
repair research

BUYER FIT Cellular-energy and performance 
research programs

SELL WITH Clear peptide/coenzyme distinction and 
lot records

Keep the science precise: NAD+ is a coenzyme; MOTS-c is 
a peptide research material.
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PLANNED PRODUCT TYPES  ·  RECOVERY RESEARCH

BPC-157 and TB-500 serve 
preclinical recovery research
Both materials belong in evidence-aware research conversations—not therapeutic 
promises.

BPC-157 Synthetic 15-amino-acid peptide studied in tissue-repair and 
gastrointestinal models

TB-500 Thymosin beta-4-related fragment explored in cell-migration 
and tissue-repair models

EVIDENCE Primarily preclinical or early translational; human evidence 
remains limited

SELL WITH Lot records, research-only boundaries, and jurisdiction or 
sport-status review

RESEARCH USE ONLY

Not approved medicines. Do not 
position as injury treatment, recovery 
therapy, or performance 
enhancement.
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PLANNED PRODUCT TYPES  ·  SKIN & INFLAMMATION

GHK-Cu and KPV build a beauty-science research story

GHK-Cu Copper tripeptide for matrix and skin-
biology research

KPV Alpha-MSH tripeptide for barrier and 
inflammation models

BUYER FIT Skin biology, matrix, barrier, and 
gastrointestinal research

SELL WITH Route, formulation, lot evidence, and 
local claim review

Aspirational presentation must stay anchored to verified 
research status and permitted local claims.
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BUYER CONFIDENCE

Batch evidence makes quality easier to trust and sell

LOT ID Links the vial to one controlled record

COA Summarizes lot-specific release results

RAW DATA Supports identity and purity review

LOGISTICS Documents storage and chain of 
custody

Professional buyers should be able to verify the lot, specification, 
testing method, and handling record before purchase.
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PRODUCT HANDLING

Four controls protect the product and the research workflow

01
Receive

Inspect packaging, lot 
identity, temperature 
condition, and 
accompanying documents

02
Verify

Match the vial to the COA, 
specification, and applicable 
release record

03
Store

Follow the label and lot-
specific storage 
requirements; maintain 
required cold-chain controls

04
Record

Log receipt, storage 
conditions, preparation date, 
and research disposition 
under institutional SOPs

AURA 5.0 materials are for controlled research use only - never for human or 
veterinary use.
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PREMIUM POSITIONING

Move beyond label-only selling

COMMODITY APPROACH

A product presented as a vial 
and a price

Generic category story
Fragmented documentation
Inconsistent visual presentation
Limited partner enablement

AURA 5.0 DISCIPLINE

A portfolio presented with 
clarity, evidence, and purpose

Structured research narrative
Lot-specific documentation
Premium brand system
Partner-ready sales support

Premium positioning is credible only when every product claim matches verified documents and local market requirements.

PRODUCT SALES  ·  AURA 5.0  ·  RESEARCH USE ONLY 12



BUYER JOURNEY

Six steps create a repeatable buyer journey

01   Discover the brand

02   Select the portfolio

03   Review documentation

04   Confirm commercial terms

05   Receive with controls

06   Support the reorder
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PARTNER ENABLEMENT

Give commercial teams the tools to launch with confidence

PRODUCT TRAINING

Clarity

Portfolio logic, research 
territories, handling 
boundaries, and confident 
product explanation

SALES COLLATERAL

Readiness

Premium presentations, 
product summaries, 
comparison tools, and 
buyer-facing education

DOCUMENT SUPPORT

Discipline

Lot-specific COAs, testing 
records, storage guidance, 
and controlled claims review

LAUNCH PLANNING

Alignment

Market qualification, partner 
responsibilities, commercial 
milestones, and local 
compliance review

NEXT STEP  ·  Confirm market, customer type, documentation package, pricing, and partner terms before 
launch.
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AURA 5.0

Eight products.
One premium sales 
story.

Research Buyers  ·  Distributors  ·  Strategic Partners

fgkgroup.org
Operated by FGK Group

AURA 5.0 materials are presented for scientific, educational, and research purposes only. They are not represented as 
approved medicines and are not intended for human or veterinary use. Confirm product specifications, lot records, certificates, 
storage requirements, claims, and regulatory status before sale or distribution.
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